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“Reader’s Advisory is one of the most 

social services libraries offer.  It’s no 

surprise that talking about books so 

easily made the leap to the Internet.      

This discussion is a natural extension of 

the Reader’s Advisory conversation”  

    – Kaite Mediatore Stover 

 



It started with a question… 









We asked more questions. 



Lots of questions. 



Timely questions. 



Timely questions. 



Seriously, we love to ask 

questions. 





Sometimes, we ask leading questions. 



Not all of our questions are about books. 



We are knowledge leaders. 

 

 

 



 

 

 



We don’t know everything. 

 

 



We help readers find their next 

book..  
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We help readers find their next 
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We help readers find their next 

book..  

 

 



We have fun.  

 

 



We have fun.  

 

 



We have fun.  

 

 



We have fun.  

 

 



Facebook 

Better for 

 Open-ended questions 

 Lengthy explanations or intros 

 Deeper connections with established 

network 

 

 



We ask questions. 



We spread the news. 



We spread the news. 



We are knowledge leaders. 



We don’t know everything. 



We suggest books. 



We suggest books. 



We promote social media. 



We tweet about more than 

fiction. 



We tweet about more than 

books. 



We deliver traditional RA. 



We offer backstage passes. 



We empower readers. 



We have fun. 



Twitter 

Better for 

 Up to the minute news 

 Real time conversations 

 Reaching out to unknowns, potential 

users 

 

 

 

 

 

 

 



“The entire point of RA is to reach 

readers.  Library 2.0 tools play to 

strengths of RA work and can deepen 

and broaden the the interaction, 

introduce new ways of connecting 

books to other items, and enable 

librarians to enlist the entire community 

of readers in the collaborative creation 

of RA services for everyone.” 

            - Neal Wyatt 



Questions? Comments? Ideas? 

Susan Brown 

Marketing Director 

Lawrence Public Library 

sbrown@lawrencepubliclibrary.org 

 

www.facebook.com/lawrencepubliclibrary 

www.twitter.com/lawrencelibrary 

www.lplbookblog.blogspot.com 

 

 


